
 

 Page 1 of 4 

Press release 

 
 
 
 
Lenzing and Kentaur to develop circular 
workwear for the culinary sector  
 

 Centered around circularity, the pilot collection features chef uniforms comprising 50% of TENCEL™ branded 

lyocell fibers with REFIBRA™ technology1 and 50% of recycled polyester 

 The partnership underscores Lenzing and Kentaur’s commitment in accelerating the development of a 

circular model for the functional workwear sector  

 The new collection will be showcased at the A+A trade fair, October 24–27, 2023 

 

Lenzing – Lenzing Group, a leading global producer of wood-based specialty fibers, has collaborated with 

Denmark-based Kentaur, a global specialist in the manufacturing of innovative and functional workwear, to 

develop a pilot collection of chef uniforms centered around circularity, durability, and functionality. Aimed at 

reducing the usage of virgin raw materials in the workwear segment without reducing quality and comfort, the 

chef uniforms comprise 50% of TENCEL™ branded lyocell fibers with REFIBRA™ technology and 50% of 

recycled polyester. 

 

“Our extended partnership with Kentaur marks a significant milestone in our efforts to transform the textile 

industry, including the workwear sector, into a circular model,” said Alexandra Steger, Business Development 
Workwear, Lenzing AG. “The pilot collection of chef uniforms with Kentaur is a great example of Lenzing’s 

circular solutions that combine circularity with functionality. The collection is not only made with quality fabrics of 

recycled materials which are the same high quality as virgin raw materials, but it comes with the added value of 

giving textile waste a second life. We are confident that the comfort and quality of the recycled materials in 

TENCEL™ Lyocell fibers with REFIBRA™ technology will also spread into other types of workwear, like 

healthcare and hospitality sectors.” 

 

Unwavering commitment to circularity and durability in workwear 

                                                      
1 The pioneering REFIBRA™ technology involves upcycling cotton scraps from garment production. These cotton scraps are transformed into cotton pulp. A 
substantial proportion – up to one third – of this is added to wood pulp, and the combined raw material is transformed to produce new virgin TENCEL™ Lyocell 
fibers to make fabrics and garments. 
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“At Kentaur, we aim to make workwear with a focus on sustainability available for everyone in the textile service 

industry. When customers buy from us, they can expect our products to be of high durability and are produced 

using a socially and environmentally responsible approach. Our partnership with Lenzing started in 2018 based 

on our shared value and mission to drive the circular transition of the workwear industry. Our latest collaboration 

in incorporating recycled cellulosic materials made with TENCEL™ Lyocell fibers with REFIBRA™ technology 

represents a key milestone in driving circularity for workwear as we demonstrate that using recycled content 

does not compromise on performance of the product,” said Christian Beirholm, Chief Commercial Officer, 
Kentaur. 

 

With a combination of 50% of TENCEL™ Lyocell fibers with REFIBRA™ technology and 50% of recycled 

polyester, Kentaur’s new pilot collection delivers unparalleled durability and comfort for workwear – with the 

added benefits of circularity and traceability. TENCEL™ branded lyocell fibers have a better footprint than 

generic lyocell fibers2 and Lenzing’s REFIBRA™ technology further reduces the impact of the workwear product 

with the incorporation of recycled content. TENCEL™ Lyocell fibers with REFIBRA™ technology are identifiable 

in yarns, fabrics, and final garments using Lenzing’s innovative Fiber Identification technology, which facilitates 

fiber traceability and enhances supply chain transparency at every stage of the production process. 

 

Collaborative efforts to accelerate transition to a circular economy  
With Lenzing’s ongoing efforts towards placing responsible practices at the heart of the industry, the collaboration 

on the chef uniforms showcases the commitment of Lenzing and Kentaur towards workwear circularity.  

 

Kentaur has ambitions to take responsibility and play an active role in the circular transition of the textile and 

workwear segments. By taking a holistic approach on sustainability, Kentaur has set clear goals and ambitions 

in tackling social and environmental challenges of the supply chain and is committed to living up to that promise 

in their everyday business operation, product, and supply chain. The partnership with Lenzing has been valuable 

in enabling Kentaur to produce high quality and circular textile products which is a crucial part of their journey in 

driving the circular transition of the workwear segment.  

 

At the upcoming A+A trade fair, October 24–27, 2023, Lenzing will be showcasing its latest portfolio of protective 

wear and workwear, including the new pilot collection of chef uniforms through the partnership with Kentaur.  

 

Images related to the announcement can be downloaded from here.  

 
For more information please contact: 

                                                      
2 Results based on LCA standards (ISO 14040/44) and available via Higg MSI (Version 3.4) 
 

https://mediadb.lenzing.com/pinaccess/showpin.do?pinCode=ZGBVuyQva9Ne
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Rita Ng  

Head of Global Marketing Services – Lenzing   

Phone: (852) 3718 5675  

Email: r.ng@lenzing.com  

 
About Kentaur 
Kentaur is a B2B company that specializes in workwear for the global market, dedicated to creating innovative and functional workwear, with 

a strong focus on streamlining and optimizing their customers' operating costs. Kentaur’s internationally established concept offers total 

solutions, covering a wide range of professions, including those in the social and health sectors, kitchens, cleaning, the hotel and restaurant 

industry, and the food industry. 

 

As a company, Kentaur prioritizes not only their larger customers but also actively listen and tailor their business clothing to meet the needs 

of end-users. Kentaur believes that the amalgamation of this extensive knowledge into a single product results in the optimal professional 

business clothing solution for both textile service providers and individual users. 

 
About TENCEL™ 
TENCEL™ is the flagship brand under The Lenzing Group that covers textile specialty product fiber offerings. Since 1992, the TENCEL™ 

brand has been driving the evolution of fiber solutions for the apparel and home textile segments through several industry-first innovations 

and environmentally responsible production processes. Product brands under TENCEL™ include TENCEL™ Active, TENCEL™ Denim, 

TENCEL™ Home, TENCEL™ Intimate, TENCEL™ Luxe and TENCEL™ for Footwear.  

 

Featuring botanic origin and biodegradable quality, TENCEL™ branded modal and lyocell fibers are also gentle on skin with smooth, long-

lasting softness, color vibrancy and color retention features. TENCEL™ Lyocell fibers are versatile and can be combined with a wide range 

of textile fibers to enhance the aesthetics and functionality of fabrics. Through moisture management, TENCEL™ Lyocell fibers can also 

absorb moisture efficiently. Offering endless design possibilities, TENCEL™ Modal fibers can be blended with other fibers and processed 

using conventional machinery, significantly improving the softness and comfort of fabrics.  

 

Fibers and filaments used under the TENCEL™ brand are derived from certified and controlled sources following the stringent guidelines of 

the Lenzing Wood and Pulp Policy. They are produced via environmentally responsible production processes and are compostable and 

biodegradable, thus can fully revert back to nature. They are designated by the USDA (U.S. Department of Agriculture) BioPreferred® 

Program. TENCEL™ Luxe is registered by The Vegan Society. 

 
About the Lenzing Group 
The Lenzing Group stands for ecologically responsible production of specialty fibers made from the renewable raw material wood. As an 

innovation leader, Lenzing is a partner of global textile and nonwoven manufacturers and drives many new technological developments. 

 

The Lenzing Group’s high-quality fibers form the basis for a variety of textile applications ranging from elegant ladies clothing to versatile 

denims and high-performance sports clothing. Due to their consistent high quality, their biodegradability and compostability Lenzing fibers 

are also highly suitable for hygiene products and agricultural applications. 

 

The business model of the Lenzing Group goes far beyond that of a traditional fiber producer. Together with its customers and partners, 

Lenzing develops innovative products along the value chain, creating added value for consumers. The Lenzing Group strives for the efficient 

utilization and processing of all raw materials and offers solutions to help redirect the textile sector towards a closed-loop economy. In order 
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to reduce the speed of global warming and to accomplish the targets of the Paris Climate Agreement and the “Green Deal” of the EU 

Commission, Lenzing has a clear vision: namely to make a zero-carbon future come true. 
 
Key Facts & Figures Lenzing Group 2022 
Revenue: EUR 2.57 bn 

Nominal capacity: 1,145,000 tonnes 

Number of employees (headcount): 8,301 

TENCEL™, VEOCEL™, LENZING™, REFIBRA™, ECOVERO™, LENZING MODAL™, LENZING VISCOSE™, MICROMODAL™ and 

PROMODAL™ are trademarks of Lenzing AG. 
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